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The keys to the Hitachi Metals Group’s strengths are its “advanced technologies” and “intelligent human 
resources.” Since our foundation, our widely knowledgeable personnel have maintained a commitment to quality. 
Rather than keeping pace with and following the competition, we develop a wide range of products brimming 
with creativity and backed by advanced technologies, to meet the needs of customers all over the world. 

Business Bases Embodying the Hitachi Metals Group’s Strengths

Mass production 
of quality

Size of workforce; global breakdown

52%

11%

15%

19%

1% 2%

For more details about these initiatives, 
please refer to page 56.

Monozukuri skills

Industry-leading 
production capacity

Industry-leading 
cost competitiveness

Core technologies

Technologies and ideas to extract materials’ 
maximum performance

Alloys and design 
technologies

Analysis/evaluation 
technologies

Manufacturing and 
processing 

technologies

Advanced 
Technologies

Business base 1

In addition to exploiting our knowledge 

about the characteristics of various 

materials to pursue extremely high-quality 

core technologies and enhance quality, 

we have monozukuri skills that enable us 

to create and mass-produce items that 

meet customers’ needs. We deploy these 

capabilities to achieve “mass production 

of quality” and support value creation at 

the Hitachi Metals Group. 

By exhaustively targeting “mass 

production of quality” in this way, we 

have achieved the top market share in our 

fields of focus. 

Intelligent Human 
Resources

Business base 2

Human resources are central to the 

foundation of value creation. Sharing the 

Group’s corporate creed of “Wa sureba 

tsuyoshi,” each and every employee 

demonstrates unique attributes to achieve 

growth and harnesses strengths to 

overcome difficulties. In these ways, we 

are creating new levels of value globally. 

龢則彊
Wa sureba tsuyoshi

Promoting human 
resource management 

globally

March 2017
28,754 people

57% overseas
March 2014

26,850 people
48% overseas

Promoting human 
resource diversity and 

work style reforms

Sharing a common 
global philosophy

Initiatives focused on

Individual strengths

Diversity

Shared values

CVT belt materials Rolls for steel mills

HERCUNITE™ heat-resistant 
cast components

Neodymium magnets NEOMAX®

Stainless steel piston ring materials

SOFLEX™ flexible piping system

Wires and cables for rolling stock

Probe cables for ultrasound 
diagnostic equipment

Cylinders and screws for injection 
molding machines

Cast iron products

Amorphous alloys Metglas®

Razor and blade materials

Ferrite magnets NMF™

Ni-based lead frame materials

Automotive brake hoses

Top market 
share achieved

Japan

43%

The Americas

24%

China

11%

Other Asia

19%

Other

2%

Europe

1%
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